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“Multinational Product Planning: Strategic Alternatives,” in The Great Writings in 
Marketing, Howard A. Thompson (Ed.), Second Edition, Tulsa, Oklahoma, Penwell 
Books, 1981. 

1980 

Multinational Marketing Management, Second Edition, Englewood Cliffs, NJ: 
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“Productivity: Lessons from Japan,” Long Range Planning, April, 1975. 

Forward to David A. Heenan, Multinational Management of Human Resources: A 
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Multinational Marketing Management, Englewood Cliffs, NJ: Prentice-Hall, 1974,  

“Multinational Scanning - A Study of the Information Sources Utilized by 
Headquarters Executives in Multinational Companies,” Administrative Science 
Quarterly, September, 1974, pages 411-421. 

“Strategies for Investment in Japan,” (with Shigera Masuda) Columbia Journal of 
World Business, summer, 1974. 
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“A Conceptual Framework for Multinational Marketing,” Columbia Journal of 
World Business (November/December 1972) 67-76. 

“Global Business Information - The Foundation of Multinational Enterprise, 
Proceedings of the 1st International Conference On Communications, October 24-
26, 1972, sponsored by: Research Institute of Telecommunications and Economics, 
Japan Management Association.  

“Multinational Marketing Control,” Journal of International Business Studies, Fall, 
1972, pages. 33-47. Also published in C.G. Alexandries, International Business 
Systems Perspectives, School of Business Administration, Georgia State 
University, 1973. 

“What's in the Future? New Approaches to New Realities,” Worldwide P & I 
Planning, January / February, 1972, (with Nathaniel Leff and David Zenoff). 
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1971 

“Multinational Marketing: The Headquarters Role,” Columbia Journal of World 
Business, January / February, 1971. Also published in Phillip D. Grub and Mika 
Kaskimies, International Marketing in Perspective, Sininen Kirja Oy, 1971. Also 
published under the title, “Headquarters Involvement in Multinational Marketing,” 
in H.B. Thorelli, (Ed.), International Marketing Strategy, Penguin, 1973. 

1970 

“Five Strategies for Multinational Marketing,” European Business, January, 1970, 
pages. 35-40. Also published in H.B. Thorelli, International Marketing Strategy, 
Penguin Books, 1973. Helmut Becker and Hans B. Thorelli (Eds.), International 
Marketing Strategy, Pergamon Press, 1980. 

“Multinational Marketing Management,” Marketing Science Institute Working 
Paper, January, 1970, 58 pages. 

“Key Questions in Multinational Marketing Management,” Worldwide P & I 
Planning, July / August, 1970. 

1969 

“Multinational Product Planning: Strategic Alternatives,” Journal of Marketing, 
Vol. 33 (January 1969) 58-62. 

Also published in Gordon E. Miracle and Gerald S. Album, International Marketing 
Management, Richard D. Irwin, Inc., 1970; D. Maynard Phelps (Ed.), Product 
Management: Selected Readings, (1960-69), American Marketing Association, 
1970; S. Beamin Prasad, International Business Management, Apagesleton-
Century-Crofts, 1971; James F. Robb and Jack L. Taylor, Fundamentals of 
Marketing: A Collection of Readings in Marketing Management, Prentice-Hall, 
1971; S. Prakish Sethi and Jagdish N. Seth, Multinational Business Operations; 
Goodyear Publishing Company, 1971; Phillip D. Grub and Mika Kaskimies (Eds.), 
International Marketing in Perspective, Sininen Kirja Oy, 1971. David W. Ewing 
(Ed.), Long Range Planning for Management, Harper & Row, 1972; A. Kapoor and 
Phillip D. Grub, (Eds.), The Multinational Enterprise in Transition, The Darwin 
Press, Inc. 1972; Stewart Henderson Britt and Harper W. Boyd, Jr., Marketing 
Management and Administrative Action, Third Edition, McGraw-Hill, 1972; John 
K. Ryans, Jr. and James Baker, The World Marketplace: Readings for the 
International Marketer, Grid, Inc., 1974; Z.E. Shipchandler, (Ed.), Selected 
Academic Readings, Simon & Schuster, Inc. 1974; Howard A. Thompson (Ed.), 
The Great Writings in Marketing, Tulsa, OK, The Petroleum Publishing Company, 
1976; Subhash Jain and Lew Tucher, International Marketing: Managerial 
Perspectives, Boston, MA, CBI Publishing Company, Inc.,1979; Philip Kotler and 
Keith Cox, Marketing Management and Strategy: A Reader, Englewood Cliffs, , 
Prentice-Hall, Inc., 1980. 
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“Multinational Pricing: How Far Is Arm's Length?” Columbia Journal of World 
Business (May/June 1969). Also published in Courtney Brown, (Ed.) World 
Business: Promise and Problems as Chapter 13, “Multinational Pricing Is A 
Complex Task: The Case of the U.S.,” MacMillan, 1970 and in Phillip D. Grub and 
Mika Kaskimies, International Marketing In Perspective, Sininen Kirja Oy, 1971. 
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“Case Studies in the Management of Economic Development”, Oxford University 
Press, 1968. 

“Global Intelligence: A Framework for Action,” Worldwide P & I Planning, 
July/August, 1968. 

“Acquisition of Global Business Information,” Columbia Journal of World 
Business (March/April 1968) 35-41. 

1967 

“Multinational Marketing Strategy and Organization: An Overview,” Changing 
Marketing Systems, R.S. Moyer (Ed.), Chicago, American Marketing Association, 
1967. Also published in Taylor W. Meoloan, Samuel Smith and John Wheatly 
(Eds.), Marketing Management: Policies and Decisions, Houghton Mifflin, 1960; 
Louis E. Boone, Management Perspectives in Marketing, Dickenson Publishing 
Company, Inc., 1971; and Betsy D. Gelb, Insights for Marketing Management, 
Goodyear Publishing Company, 1974. 

1965 

“Tanganyka's Five Year Development Plan,” Financing African Development, Tom 
J. Farer (Ed.), Cambridge, MA: M.I.T. Press, l965.  

Book Reviews by Warren J. Keegan 

Foreign Market Entry Strategies by Franklin R. Root, New York, Amacon, 1982, in 
Journal of International Business Studies, Spring 1986, pages 140-141. 

“A Spirited Call for Collaboration,” a review of The Re-United States of America 
by David A. Heenan, Reading, MA, Addison Wesley Publishing Company, 1982, 
in Columbia Journal of World Business, Fall 1983. 

“A Spirited Call for Collaboration,” a review of The Re-United States of America 
by David A. Heenan, Reading, MA, Addison Wesley Publishing Company, 1982, 
in Sloan Management Review, Spring 1983. 

Sovereignty at Bay: The Multinational Spread of U.S. Enterprises, by Raymond 
Vernon (New York, Basic Books, Inc., 1971) in Columbia Journal of World 
Business, March / April, 1972, pages 79-80. 
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The Japanese Marketing System: Adaptations and Innovations, by M.Y. Yoshino 
(Cambridge, MA, MIT Press, 1971) in Journal of Marketing, January, 1972, pages 
111-112. 

“Japan Adjusts to Mass Merchandising,” a review of The Japanese Marketing 
System: Adaptation and Innovations, by M.Y. Yoshino, in Columbia Journal of 
World Business, September / October, 1971. 

“Poverty: A Behavioral Problem,” a review of The Abolition of Poverty, by David 
Horowitz, and On Understanding Poverty: Perspectives From the Social Sciences, 
Daniel P. Moynihan, (Ed.), in Journal of International Affairs, Vol. XXIV, No. 2, 
1970.  


