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Keegan, Warren J. (contributor), “The Marketing Plan”, Chapter Eight in
Marketing Management: International Perspectives. M.S. Raju and Dominique
Xardel, Editors, Chennai, India: Vijay Nicole Imprints, 2006.

Keegan, Warren J. and Mark Green, Global Marketing, Fourth Edition, Chinese
Simplified Translation, China Renmin University Press, Hong Kong, Pearson
Education Asia Ltd, 2005.

Keegan, Warren J. Global Marketing Management, Seventh Edition, Portuguese
Translation, Prentice Hall, 2005.

Keegan, Warren J. Global Marketing Management, Seventh Edition, Chinese
Simplified Translation, Pearson Education Asia Ltd and Tsinghua University Press,
2004.

Keegan, Warren J. Forward. Consumer Behavior Concepts, Applications and
Cases. By: M S Raju and Dominique Xardel. Vikas Publishing House PVT LTD
2004.

Keegan, Warren J. and Hugh Davidson. Offensive Marketing: An Action Guide to
Gaining the Offensive in Business, Elsevier, Butterworth Heinemann, 256 pages,
2004, ISBN No. 0750674598.

Keegan, W. J. and M. C. Green. Global Marketing, Fourth Edition, Upper Saddle
River, NJ: Prentice Hall, Inc., 2004.

Keegan, Warren J. Manajemen Pemasaran Global, Indonesian Edition. Prentice
Hall, 2003.

Keegan, Warren J., Global Marketing Management, Chinese Edition, Prentice Hall,
2003.
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2002

2001

2000

Keegan, Warren J. Strategic Marketing Planning: A 21st Century Perspective.
IMR, Vol. 21, Issue 1, 2003.

Keegan, Warren J. “The New Landscape of Global Marketing: Winners and Losers
in the 21st Century.” Singapore Nanyang Business Review (SNBR): WMA edition.
Guest editors - Philip Kotler and Hermawan Kartajaya. Volume 2 Number 1
(January-June 2003): pp. 75-82.

Keegan, W.J., Keegan International Development Indicator (KIDI), Version 6.0.,
Warren Keegan Associates, Inc.

Keegan, W. J. and M. C. Green. Global Marketing, Third Edition. Upper Saddle
River, NJ: Prentice Hall, Inc.

Keegan, W. J., B. B. Schlegelmilch, and Barbara Stottinger. Globales Marketing-
Management: Eine europaische Perspektive. Munchen Wien, R. Oldenbourg
Verlag.

Keegan, Warren J. and Malcolm H.B. McDonald. Marketing Plans That Work:
Targeting Growth and Profitability, Second Edition. Boston: Butterworth-
Heinemann.

Keegan, Warren J., Global Marketing Management, Seventh Edition, Upper Saddle
River, NJ: Prentice Hall, Inc.

Keegan, Warren J., Global Marketing Management, Sixth Edition, Traditional
Chinese Translation, Prentice Hall International (Taiwan), 2001.

Keegan, W. J. and B. B. Schlegelmilch. Global Marketing Management: A
European Perspective. Prentice Hall International, 2001.

“Global Income and Population: 2000 and Projections to 2010 and 2020”. Pace
University, Lubin School of Business, Institute for Global Business Strategy, 2001.

Keegan, Warren J., & Mark C. Green, Global Marketing, Second Edition. Upper
Saddle River, NJ: Prentice Hall, Inc., 2000.

Global Marketing Management, Sixth Edition. Englewood Cliffs, NJ: Prentice
Hall, Inc., 1999.

Keegan, Warren J., & Mark C. Green. Principios de Marketing Global. Sad Paulo,
Brasil: Editora Saraiva, 1999.

350 Theodore Fremd Avenue ¢ Rye, New York 10580
914.967.9421 « fax 914.967.8179
info@keeganandco.com « www.keeganandco.com



Keegan & Company LLC Page 3

“Global Income and Population: 1998 Revised Edition and Projections to 2000 and
2010.” Pace University, Lubin School of Business, Institute for Global Business
Strategy. 1998.

1998

Keegan, Warren J., & Mark C. Green. Fundamentos de Mercadotencnia
Internacional. (Primera edicion ed.) Naucalpan de Juarez, Edo. de México:
Prentice-Hall Hispanoamericana, S.A., 1998.

“Global Income and Population: 1997 and Projections to; 2000 and 2010”. Pace
University, Lubin School of Business, Institute for Global Business Strategy, 1998.

1997

Keegan, Warren J. Manajemen Pemasaran Global (Bahasa Indonesia Edition of
Global Marketing Management, Fifth Edition). Englewood Cliffs, NJ: Prentice
Hall, Inc., 1997.

Keegan, Warren J. and Malcolm H. B. McDonald. Marketing Plans That Work:
Kiat Mencapai Pertumbuhan dan Profitabilitas Melalui Perencanaan Pemasaran
yang Efektif. Jakarta: Butterworth-Heinemann, 1997.

Keegan, Warren J. and Malcolm H.B. McDonald. Marketing Plans That Work:
Targeting Growth and Profitability. Boston: Butterworth-Heinemann, 1997.

Keegan, Warren J. (1997). Méarketing Global, quinta edicién. Madrid: Prentice
Hall, 532 pages.

Keegan, Warren J. & Mark C. Green (1997). Principles of Global Marketing.
Upper Saddle River, NJ: Prentice Hall, Inc., 421 pages.

Keegan, Warren J. and Michael Friedman, “Global Market Segmentation: Strategic
Alternatives and Issues”, AMA Winter Marketing Educators’' Conference, St.
Petersburg Beach, Florida, 1997.

1996

Keegan, Warren J. and F.H. Rolf Seringhaus. Global Marketing Management,
Canadian Edition. Scarborough, Ontario: Prentice-Hall Canada Inc., 1996.

“Strategic Alliances in International Retailing: An Exploratory Survey of European
Collaboration” Conference Proceedings, AMA Winter Marketing Educator’s
Conference, Hilton Head, South Carolina, February 1996.

“Global Income and Population: 1996 and Projected Growth to 2020” Pace
University, Lubin School of Business, Institute for Global Business Strategy. 1996.
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1995
Global Marketing Management, Fifth Edition. Englewood Cliffs, NJ: Prentice Hall,
Inc., 1995. .

Keegan, Warren J., Sandra E. Moriarty and Thomas R. Duncan. Marketing, Second
Edition. Englewood Cliffs, NJ: Prentice Hall, Inc., 1995.

Keegan, Warren J., Sandra E Moriarty, Thomas R. Duncan and Stanley Paliwoda.
Marketing, Canadian Edition. Scarborough, Ontario: Prentice Hall Canada, 1995.

Dictionary of Marketing Terms: Second Edition, Peter D Bennett (Ed) (Chicago:
American Marketing Association, 1995, 316 pages. (Contributor).

Chapter Seven, “Global product management: strategic alternatives” in Stanley J.
Paliwoda and John K. Ryans Jr. International Marketing Reader, New York:
Routledge, 1995.

“Global Income and Population: 1995 and Projected Growth to 2020”, Pace
University, Lubin School of Business, Institute for Global Business Strategy, 1995.

1994
Keegan, Warren J., and Jean-Marc De Leersnyder. Marketing sans frontiers. Paris:
InterEditions. 1994.

“Global Income and Population: 1994 and Projected Growth to 2020”, Pace
University, Lubin School of Business, Institute for Global Business Strategy.
1993

“Global Product Planning: Strategic Alternatives,” The MNC in Transition, Fourth
Edition Editors. Philip D. Grub and Dara Khambata, Princeton, NJ: The Darwin
Press, Inc., 1993.

“The Global Business Observer”, a weekly column that appears in International
Business, a core feature of the Prodigy on- line interactive service.

1992
Keegan Warren J., and Sandra E. Moriarty and Thomas R. Duncan. Marketing
Englewood Cliffs, NJ: Prentice Hall, Inc., 1991.

Keegan, Warren J., The Marketing Connection, “Three Key Marketing Principles”,
A Prentice Hall Publication, Volume 1 No. 1, Fall 1992.

1991

Advertising Worldwide (with Marieke K. De Mooij), (1991). New York: Prentice
Hall, 440 pages.
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1990

1989

1988

KTI, Keegan Typen-Anzeiger von Dr. Warren J. Keegan. Translated from the
English by S. C. Kitsopoulos, Interconsult Press, 1991.

“Global Income and Population: 1989 and Projected Growth to 2009’; Pace
University, Lubin Graduate School of Business, Institute for Global Business
Strategy. 1991.

“Global Strategy: Yesterday's Fantasy, Today's Reality”. Training and Management
Development, Australian Institute of Management, 1990. March, pages 5-7.

Introduction, Medunarodni Marketing - kooperacioni koncept, pristup i oblici, by
Dr. Mile Jovic, Savremena Administracija, 1zdavacki sektor, Beograd, Crnotravska
7.9, 1990.

“Purchasing in the 1990s: The Evolution of Procurement in the
Telecommunications Industry”, 1990.

“Competing in Global Industries: The Transnational Advantage,” The Center for
International Business Studies, Institute for Global Business Strategy, Lubin
Schools of Business, Pace University, Working Paper No. 2, May 1990.

“The Global Business and Its Strategy In the 1990s: Issues, Opportunities, and
Challenges”, Advances in Telecommunications Management, Wesley, J. Johnston,
JAI Press Inc., Volume 2. 1990.

Global Marketing Management, Fourth Edition, (1989). Englewood Cliffs, NJ:
Prentice Hall, Inc., 783 pages.

“Global Strategy: Yesterday's Fantasy, Today's Reality”, Pace, Vol. 7, No.1, (1989)
8-13.

Going Global in Frank Caropreso, ed. Getting Value from Strategic Planning, The
Conference Board, Research Report No. 915, (1988) 67-73.

Author of Global Marketing terms in Dictionary of Marketing Terms, Peter D.
Bennett, Editor, American Marketing Association, 1988, 220 pages.

Globalnl konkurencija: Strateske alternative, Marketing, Vol. 19 (4), 245-332,
1988, pages 259-263.
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1987

1986

1984

1983

1982

“Transferability and Adaptability of Products and Promotion Themes in
Multinational Marketing - MNCs in LCDs” (with Richard R. Sill and John S. Hill),
Journal of Global Marketing, (1987) pages 85-104.

“Multinational Product Planning: Strategic Alternatives” (cited as one of the 150
books and articles that have had the most impact on the marketing discipline) in
Larry M. Robinson and Roy D. Adler, Marketing Megaworks, New York: Praeger
Publisher, 1987.

“International Marketing,” in Victor P. Buell, Editor, Handbook of Modern
Marketing, Second Edition, New York: McGraw-Hill Book Company, 1986.

“The Decline and Fall of the Multinational Corporation: A Typology of Stages of
Corporate Development,” Center For Applied Research, Lubin Schools of
Business, Pace University, Working Papers, No. 62, September 1986.

“International Marketing: Past, Present and Future,” in Marketing Aspects of
International Business, Gerald M. Hampton and Art P. Van Gent, (Ed.), Kluwer-
Nijoff Publishing, 1984, pages 1-14.

Judgments, Choices and Decisions, New York: John Wiley and Sons, 1984.

Multinational Marketing Management, Third Edition, Englewood Cliffs, NJ:
Prentice-Hall, Inc. 1984.

“How to Cultivate Your Management Style,” Office Administration and
Automation, October, 1984.

“International Competition: The Japanese Challenge,” Journal of International
Business Studies, (1984) 189-193.

“Strategic Market Planning: The Japanese Approach,” International Marketing
Review, (August 1983).

“Approaches to Assessing International Marketing Opportunities for Small and
Medium-Sized Companies”, (with Susan P. Douglas and C. Samuel Craig),
Columbia Journal of World Business, (Fall 1982) 26-32.

“Managing the Personality Puzzle,” Planning Review, Vol.10, No.2, March 1982,
pages 12-25.
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1981

1980

1979

1978

1977

“KTI, Keegan Type Indicator, Form B,” Rye, NY: Warren J. Keegan Press, 1982.

“Multinational Product Planning: Strategic Alternatives,” in The Great Writings in
Marketing, Howard A. Thompson (Ed.), Second Edition, Tulsa, Oklahoma, Penwell
Books, 1981.

Multinational Marketing Management, Second Edition, Englewood Cliffs, NJ:
Prentice-Hall, Inc., 1980.

“Guide to Type - A Users Manual For the Keegan Type Indicator,” Warren J.
Keegan Associates Press, 1980.

“The Rise of the Third World Multinationals” (with David A. Heenan), Harvard
Business Review, (January / February 1979) 101-109.

“KTI, Keegan Type Indicator, Form A,” Warren J. Keegan Associates Press, 1979.

“The Future of the Multinational Manufacturing Corporation: Five Scenarios,”
Journal of International Business Studies, (1979), 98-104.

“Psychological Types and Management,” School of Government and Business
Administration, The George Washington University, Working Paper, 87-1,1978, 66
pages.

“The Future of Multinational Marketing,” Executive, Vol. 4, No. 3, pages 33-35.

“The Multinational Corporation and Its Future: From the American Viewpoint,” in
A Multinational Look at the Transcontinental Corporation, Michael T. Skully (ed.),
Dryden Press, Sydney, Australia, 1978.

Multinational Product Management (with Charles S. Mayer). Chicago, IL:
American Marketing Association, 1977, 184 pages.

“Psychological Types and Organization Strategy,” School of Government and
Business Administration, The George Washington University, Working Paper 77-1,
November, 1977, 59 pages.

“Strategic Marketing: International Diversification vs. National Concentration,”
Columbia Journal of World Business, (Winter 1977) 119-129.
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1976

1975

1974

1972

“Multinational Product Planning: New Myths and Old Realities,” Introduction to
Multinational Product Management, Proceedings, American Marketing Association
/ Marketing Science Institute Research Workshop, 1976, 360 pages.

“La politique de produit a I'echelle internationale: quelle strategie adopter?”
Techniques commercials / Encyclopedie du Marketing Editions Techniques, 123,
rue d'Alesia, 75014 - Paris. 1976.

“Meppam Land Incorporated,” with Michael Ghertman in Frank Paine and William
Naumes, Organizational Strategy and Policy Formation, W.B. Saunders Co., 1975.

“Productivity: Lessons from Japan,” Long Range Planning, April, 1975.

Forward to David A. Heenan, Multinational Management of Human Resources: A
Systems Approach, Austin, TX: Bureau of Business Research, U. of Texas at
Austin, 1975.

Multinational Marketing Management, Englewood Cliffs, NJ: Prentice-Hall, 1974,

“Multinational Scanning - A Study of the Information Sources Utilized by
Headquarters Executives in Multinational Companies,” Administrative Science
Quarterly, September, 1974, pages 411-421.

“Strategies for Investment in Japan,” (with Shigera Masuda) Columbia Journal of
World Business, summer, 1974.

“A Conceptual Framework for Multinational Marketing,” Columbia Journal of
World Business (November/December 1972) 67-76.

“Global Business Information - The Foundation of Multinational Enterprise,
Proceedings of the 1st International Conference On Communications, October 24-
26, 1972, sponsored by: Research Institute of Telecommunications and Economics,
Japan Management Association.

“Multinational Marketing Control,” Journal of International Business Studies, Fall,
1972, pages. 33-47. Also published in C.G. Alexandries, International Business
Systems Perspectives, School of Business Administration, Georgia State
University, 1973.

“What's in the Future? New Approaches to New Realities,” Worldwide P & |
Planning, January / February, 1972, (with Nathaniel Leff and David Zenoff).
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1971

1970

1969

“Multinational Marketing: The Headquarters Role,” Columbia Journal of World
Business, January / February, 1971. Also published in Phillip D. Grub and Mika
Kaskimies, International Marketing in Perspective, Sininen Kirja Oy, 1971. Also
published under the title, “Headquarters Involvement in Multinational Marketing,”
in H.B. Thorelli, (Ed.), International Marketing Strategy, Penguin, 1973.

“Five Strategies for Multinational Marketing,” European Business, January, 1970,
pages. 35-40. Also published in H.B. Thorelli, International Marketing Strategy,
Penguin Books, 1973. Helmut Becker and Hans B. Thorelli (Eds.), International
Marketing Strategy, Pergamon Press, 1980.

“Multinational Marketing Management,” Marketing Science Institute Working
Paper, January, 1970, 58 pages.

“Key Questions in Multinational Marketing Management,” Worldwide P & |
Planning, July / August, 1970.

“Multinational Product Planning: Strategic Alternatives,” Journal of Marketing,
Vol. 33 (January 1969) 58-62.

Also published in Gordon E. Miracle and Gerald S. Album, International Marketing
Management, Richard D. Irwin, Inc., 1970; D. Maynard Phelps (Ed.), Product
Management: Selected Readings, (1960-69), American Marketing Association,
1970; S. Beamin Prasad, International Business Management, Apagesleton-
Century-Crofts, 1971; James F. Robb and Jack L. Taylor, Fundamentals of
Marketing: A Collection of Readings in Marketing Management, Prentice-Hall,
1971; S. Prakish Sethi and Jagdish N. Seth, Multinational Business Operations;
Goodyear Publishing Company, 1971; Phillip D. Grub and Mika Kaskimies (Eds.),
International Marketing in Perspective, Sininen Kirja Oy, 1971. David W. Ewing
(Ed.), Long Range Planning for Management, Harper & Row, 1972; A. Kapoor and
Phillip D. Grub, (Eds.), The Multinational Enterprise in Transition, The Darwin
Press, Inc. 1972; Stewart Henderson Britt and Harper W. Boyd, Jr., Marketing
Management and Administrative Action, Third Edition, McGraw-Hill, 1972; John
K. Ryans, Jr. and James Baker, The World Marketplace: Readings for the
International Marketer, Grid, Inc., 1974; Z.E. Shipchandler, (Ed.), Selected
Academic Readings, Simon & Schuster, Inc. 1974; Howard A. Thompson (Ed.),
The Great Writings in Marketing, Tulsa, OK, The Petroleum Publishing Company,
1976; Subhash Jain and Lew Tucher, International Marketing: Managerial
Perspectives, Boston, MA, CBI Publishing Company, Inc.,1979; Philip Kotler and
Keith Cox, Marketing Management and Strategy: A Reader, Englewood Cliffs, ,
Prentice-Hall, Inc., 1980.
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1968

1967

1965

“Multinational Pricing: How Far Is Arm's Length?”” Columbia Journal of World
Business (May/June 1969). Also published in Courtney Brown, (Ed.) World
Business: Promise and Problems as Chapter 13, “Multinational Pricing Is A
Complex Task: The Case of the U.S.,” MacMillan, 1970 and in Phillip D. Grub and
Mika Kaskimies, International Marketing In Perspective, Sininen Kirja Oy, 1971.

“Case Studies in the Management of Economic Development”, Oxford University
Press, 1968.

“Global Intelligence: A Framework for Action,” Worldwide P & | Planning,
July/August, 1968.

“Acquisition of Global Business Information,” Columbia Journal of World
Business (March/April 1968) 35-41.

“Multinational Marketing Strategy and Organization: An Overview,” Changing
Marketing Systems, R.S. Moyer (Ed.), Chicago, American Marketing Association,
1967. Also published in Taylor W. Meoloan, Samuel Smith and John Wheatly
(Eds.), Marketing Management: Policies and Decisions, Houghton Mifflin, 1960;
Louis E. Boone, Management Perspectives in Marketing, Dickenson Publishing
Company, Inc., 1971; and Betsy D. Gelb, Insights for Marketing Management,
Goodyear Publishing Company, 1974.

“Tanganyka's Five Year Development Plan,” Financing African Development, Tom
J. Farer (Ed.), Cambridge, MA: M.I.T. Press, 1965.

Book Reviews by Warren J. Keegan

Foreign Market Entry Strategies by Franklin R. Root, New York, Amacon, 1982, in
Journal of International Business Studies, Spring 1986, pages 140-141.

“A Spirited Call for Collaboration,” a review of The Re-United States of America
by David A. Heenan, Reading, MA, Addison Wesley Publishing Company, 1982,
in Columbia Journal of World Business, Fall 1983.

“A Spirited Call for Collaboration,” a review of The Re-United States of America
by David A. Heenan, Reading, MA, Addison Wesley Publishing Company, 1982,
in Sloan Management Review, Spring 1983.

Sovereignty at Bay: The Multinational Spread of U.S. Enterprises, by Raymond
Vernon (New York, Basic Books, Inc., 1971) in Columbia Journal of World
Business, March / April, 1972, pages 79-80.

350 Theodore Fremd Avenue ¢ Rye, New York 10580
914.967.9421 « fax 914.967.8179
info@keeganandco.com « www.keeganandco.com



Keegan & Company LLC Page 11

The Japanese Marketing System: Adaptations and Innovations, by M.Y. Yoshino
(Cambridge, MA, MIT Press, 1971) in Journal of Marketing, January, 1972, pages
111-112.

“Japan Adjusts to Mass Merchandising,” a review of The Japanese Marketing
System: Adaptation and Innovations, by M.Y. Yoshino, in Columbia Journal of
World Business, September / October, 1971.

“Poverty: A Behavioral Problem,” a review of The Abolition of Poverty, by David
Horowitz, and On Understanding Poverty: Perspectives From the Social Sciences,
Daniel P. Moynihan, (Ed.), in Journal of International Affairs, Vol. XXIV, No. 2,
1970.
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